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STRATEGIC MARKETING & BUSINESS GROWTH

PERSONAL PROFILE @ A

DATA + PERFORMANCE « COMMERCE




EXECUTIVE
SNAPSHO'T

A GROWTH OPERATOR WHO CONNECTS
STRATEGY TO EXECUTION.
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IMPACT
INNUMBERS

MEASURABLE BUSINESS OUTCOMES
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CAREER
EVOLUTIO!

FROM CREATIVE EXECUTION TO BUSINESS LEADERSHIP
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MARKETING & HEAD OF PLANNING & PERFORMANCE GENERAL MANAGER / FREELANCE
GRAPHIC MARKETPLACE MARKETING MARKETING SPECIALIST STRATEGIC DEPARTMENT MARKETING CONSULTANT
COORDINATOR
E-COMMERCE & MEDIA PERFORMANCE MARKETING AGENCY LIFESTYLE & HOSPITALITY B2B - Healthcare - Lifestyle

RETAIL & FRAGRANCE



FROM STRATEGY
10 REVENUL

A SYSTEM THAT CONNECTS EVERY MOVE TO BUSINESS OUTCOMES
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DELIVER
\ DESIGN OPTIMIZE
DIAGNOSE / Content « Ads - Commerce
Positioning « Offer « Funnel Execute as one KPl + ROAS - Conversion
Data - Market - Customer connected system
: o Build the strategy Measure, learn
Find opportunities and proposition and improve

and bottlenecks

THE GOAL IS NOT MORE MARKETING. IT IS



SELECTED BUSINESS CASES

STRATEGY APPLIED ACROSS DIFFERENT BUSINESS MODELS
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CONTENT
PERFORMANCE SYSTEM

CONTENT SHOULD TRAVEL ALL THE WAY TO REVENUE |
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INSIGHT CONTENT MEDIA COMMERCE
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LEARN

Pain Point « Search Intent Hook « Proof - Value Meta « Google « TikTok Ads Marketplace - Live - Affiliate Dashboard « Optimize

INSIGHT CREATE DISTRIBWYITE CONVERT IMPROVE



BUSINESS-FIRST

Start with business outcomes, not tools

DATA-DRIVEN
Decide through KPIl, ROAS and Conversion
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STRATEGY THAT CAN BE EXECUTED. /J\
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/@,J\u TEAM BUILDER

= Build systems and teams that can scale

FULL-FUNNEL

Connect Brand, Content, Ads and Commerce

READY TO TURN COMPLEXITY INTO GROWTH.



